The Web as a Channel to Connect the Current and Traditional Cultural Consumptions  by Giusti, Mariangela
 Procedia - Social and Behavioral Sciences  103 ( 2013 )  1210 – 1219 
1877-0428 © 2013 The Authors. Published by Elsevier Ltd. Open access under CC BY-NC-ND license.
Selection and peer-review under responsibility of The Association of Science, Education and Technology-TASET, Sakarya 
Universitesi, Turkey.
doi: 10.1016/j.sbspro.2013.10.449 
ScienceDirect
13th International Educational Technology Conference 
The web as a channel to connect the current and 
traditional cultural consumptions 
Mariangela Giusti* 
University of  Milano Bicocca, Departement of Human Science for Education “R.Massa”, Piazza dell’Ateneo Nuovo, 1   20126 Milano- Italy 
Abstract 
The presence in the new media and internet of the Second Generation of immigrants in Italy enriches the cultural 
offering of the web. Many young immigrants started websites of sharing, training and dialogue in order to 
maintain their culture of origin. The paper reports some results of a research conducted with in-depth interviews 
to thirty young immigrants Chinese, Arabs, Romanians, Albanians. Research shows that the offering and 
consumption of cultural arguments  through the web is a way to encourage young migrants in the development of 
an attitude of double belonging in order to positively overcome the task of constructing identity. 
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1. New media and second generation immigrants in Italy 
The use of internet has increased the possibility of exchanging remote informations on a global scale: the cultural 
consumption through the web involves people distant united by interests curiosity and similar problems. It is a 
way to establish links which exceed the virtual field, affects on the change of habits of the subjects, their 
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communicative languageson interpersonal relationships. Teachers and educators should try to get closer to the 
cultural consumption of the second generations, so they should try to approach what young immigrants 
themselves process and make it accessible to everyone with the ways at their disposal. 
The web for young people is a powerful medium of offering and cultural consumption, stimulates the curiosity of 
the users and can be an alternative to the rigidity of the cultural offer provided by the schools. Thanks to its 
autopoietic nature (because active processes of creation) and deconstructed, the web stimulates the action of 
individual actors, makes users responsible for their own learning process.  The young natives and migrants make 
a wide use of new technologies in the educational process of offering and cultural consumption. From the 
interviews conducted for a qualitative research in the north of Italy in 2011, the references to the use of the 
internet were quite frequent. The strengths seem to be at least two: a) the web is used to transmit traditional 
contents of different cultures; b) the web is used a lot for keeping in contact with the ethnic community and for 
references to current events. 
The research (conducted through semi-structured interviews) showed that more and more users experiment and 
share new codes of communication on the web (Giusti, 2011). This is especially true for young second-
generation Chinese immigrants in Italy: they are grown up watching Italian and Chinese television, they attended 
all grades of the Italian school, they absorbed habits and customs Western/Italian but, at the same time, they not 
want to lose the characteristics of the community they come from, where they lived and to which they feel they 
belong. They listen to the stories from adult people of the community of traditions and fragmentary details of 
their roots. 
The swing of identity, from one community to another, means that these girls and boys are not seen as entirely 
Italian in the eyes of the natives and are not seen as completely Chinese in the eyes of their families. Use the 
channels of the web means have innumerable possibilities to confront on subjects shared, on feelings that, if 
experienced firsthand, can be understood. The web becomes communication, information, comfort and support. 
From several interviews collected during the research we encountered several references to some online portals 
where the second generation of Chinese immigrants, Albanians, Romanians are the protagonists. An example is 
in the testimony of a girl, Sun Wang, in Italy from fourteen years from China: 
...We use internet very much ... me and also all my friends ... the people I know ... For a population very busy 
with little free time, internet is a major form of entertainment. A separate discussion is about the Chinese in Italy: 
the web and instant messaging programs provide users an incredible capacity , that is the possibility to find and 
meet other Chinese in Italy, an important form of communication, socialization, often in the labyrinth of servers 
we found countrymen or even former neighbors in China ... The main function of the web for young Chinese is 
socialization (Sun Wang, 23, from China) 
The second generation of Chinese people in Italy are the protagonists in several portals: 
www.secondegenerazioni.it, www.qqinternational.it, www.associna.it  are instruments of life and culture that 
also italian teachers in the schools should know, schoud use in teaching perspective. 
 
2. Collect culture and transmit culture: the case of the site www.associna.it 
Associna is an association that operates on the Italian territory with a number of initiatives in major cities where 
there are people of Chinese origin: Milan, Prato, Rome, Padua, Genoa, Turin, Bologna, Florence. Associna has 
the merit of opening and spreading the debate on the second generation of Chinese origin between the 
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institutions, the Italian organizations and the Chinese associations. Associna represents a point of reference not 
only for the Italian-Chinese second generation, but for all those who want to know more about Chinese culture 
and multiculturalism of guys who grew up in Italy looking east. The portal  www.associna.it  has been created by 
the sons of Chinese immigrants and dedicated to themselves. Almost all of the site's members possess an account 
of QQ, the most popular instant messaging program in China, with a graphical interface with many functions. 
These young people have created with their imagination a virtual and real community, a diasporic public sphere, 
a shared memory, the result of memories and reworkings of those who take part: there are articles written by 
users, chat, forums, discussions, meetings . Through a participatory and cultural use of the internet, the everyday 
reality emerges and affects young members of the community. 
The second-generation immigrants develop and recreate a new form of cultural consumption and put it in 
circulation through the web. It has created a sort of updated tradition: the site collects tales, stories, anecdotes 
heard from parents and grandparents; reconstructs events and symbols that are not experienced first hand. We 
understand the desire to forge a third identity, not Chinese and not Italian but Italian and Chinese. It is a path 
from the past to the present, from a tradition rebuilt and reworked a current condition they are in doubt about the 
identity light questions on problems relating to the inclusion in the Italian community, about being Chinese and 
Italian. The real find in the virtual space and vice versa, in a sort of circularity that moves constantly thinking 
between reality and fiction. 
2.1 The purpose of Associna.it  
The portal Associna was founded in 2005 by a meeting on the internet of a group of boys and girls of the second 
generations born and raised in Italy. The purpose of Associna is to create a bridge (virtual and not only) among 
the Chinese community and the Italian one, between the past (which usually it has been lived in China in the first 
person by the parents, not by the kids), the present and the future. The portal tends to perform certain functions: 
* Support a project of opening of the Chinese community towards the host society and greater cohesion within 
the Italian society; 
* Give voice to the second generations by providing informations, views, insights on various topics (news, 
politics, events) that can complement those transmitted by the media; 
* Build a virtual meeting place, where people can communicate, discuss issues of tradition and current. 
The site is organized in different sections: some reserved for registered users (chat and forum), other free. The 
topics covered are many, they are presented in the form of articles written by members of the community. We 
find biographies, culture, curiosity, economy, parties, events, opinions, politics, stories. Any registered user of the 
site can contribute to the presentation of the issues by providing comments, suggestions, fueling debates 
connected with it. 
The popularity of the internet, among young Chinese makes this media very powerful , capable of spreading 
cultural consumption and to disseminate like wildfire thoughts and ideas. In fact, the site gives examples of how 
you can pass on notions related symbolic codes, traditional cultural elements, known in the first person by the 
guys that run the site, which are the children of immigrants born or raised in Italy. For example, several post in 
the forum can be found on the symbols meanings in Chinese décor. The epistemology of intercultural education 
aims attention to the symbols as they create points of contact between distant universes of reference. Symbols 
allow you to get closer to another culture, they have features that are transmitted with knowledge and education. 
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The symbols allow young Chinese, born and lived outside of China, to find in their lives some traces of an 
identity distant but present. Similarly Italians are in contact with symbolic Chinese decorations or of Chinese 
origin more than we can think, many of them have come in the course of history also as a part of the decorative 
universe that is considered Italian. In particular, teachers often do not know the meaning of the symbols used in 
the decorations and know it can be a value the intangible items (historical and cultural) that belong to the family 
estate of the students. For example, in a post on Associna can be found complex explanations of the symbols of 
the Horse, Dragon, Lion how to provide elements of cultural education, information, details, explanations for 
Italians possibly intrigued by the Chinese symbolism and for the Chinese who may have heard of these symbolic 
elements in the stories of their parents, but without having knowledge. The text seems to use various 
contaminations, indirect restorations, historical, economic, cultural traits not related to a particular culture, but to 
a third reality: cultural, historical, informative at the same time. A sort of symbolic handbook that can be used by 
anyone who wants or has curiosity. 
2.2 Some subjects, some topics 
The site deals with many subjects: events, stories from adult people and presentations. The users are in contact 
with particular visions of history, tradition, modernity; arguments that the imagination and the curiosity of young 
Chinese brings to light. Associna is a real reservoir of cultural references, presented by those who, like the 
Italians, they have not lived in the first person, but that may have them absorbed in part by the tales and the 
stories of family and friends. The cultural offer of Associna includes episodes and characters extracts of the 
decorative universe history, culture or literary of China. For example, are presented and summarized some of the 
pillars of Chinese literature, one of which is The Dream of the Red Chamber (Hong Lou Meng) with a trace of the 
plot, the context, the extent of the value of the novel. 
These are cultural basic indications for those who do not already possess them (in fact it is probable that the 
Chinese who live far from China, do not know this literary work). This is one of the tasks that the virtual 
community Associna has given itself: to create a bridge between the present and a past that needs to be rebuilt, 
not with regard to the individual sphere, but as regards the traditional culture, which for young immigrants can 
not follow the usual route transmission of knowledge (from parents and institutions to children) but takes many 
forms and accomplishes different paths. 
Another important figure of the Chinese cultural world, of which the second-generation youth may have heard 
the stories by parents, is  Wu Chengen, became famous all over the world thanks to numerous television series 
and the cartoon Dragonball. The figure of the little monkey is the protagonist of the novel  Xiyou Ji  or  The 
journey to the West, inspired by an ancient cycle of folk tales, one of the most popular in China and abroad. The 
novel, composed by Wu Chengen probably between 1570 and 1580, is allegorical: the monk Xuanzang can be 
construed as a man in search of enlightenment; the horse that carries him as his will;   the pig  as the symbol of 
physical strength and inclinations;  the monkey as a symbol of the heart and mind. 
The user Quifeng begins his long post on Associna about the myth of Sun Wukong:  
«If you were to ask a child or teenager who is Son Goku, entered in the Western imagination through comics 
Hakira Toriyama Dragonball, would answer but maybe not everyone knows that Goku is inspired by a Chinese 
legendary monkey....». 
The words with which the user introduces readers to the mythological story can be compared to those of a parent 
who describes his son a myth of his childhood, a character who a guy could hear without knowing it and without 
knowing what role did the figure in the memories of adults and countrymen. These actions on the site are meant 
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to tell what is usually taught in Chinese schools. The stories posted on the site by the young of Associna serve as 
the glue between one community and another, between the present and a past not lived in full (or at least not seen 
as peers in China). 
Another figure that is part of the Chinese legendary and must be included in the cultural background of those who 
are from China is Mulan. The user Kai Asuma writes in his post abouto Hua Mulan, the legend of an intrepid 
orchidea: «The first praises to Mulan are in an anonymous epic poem of the period the Northern Dynasties 
(386/581). Later storytellers and playwrights have given her a name (Hua) and have enriched her adventures with 
many details...». 
 In other post are described China's traditional celebrations, events of Chinese culture that the Chinese can not 
miss. Immigrants in Italy, especially on festive occasions, they can feel even more the weight of the distance 
from home and believe that it is essential to transmit the knowledge of these occurrences to their children in order 
to safeguard the tradition: the Lantern Festival, the festival of five May, the feast of the moon... 
It 's a kind of guide to traditional Chinese festivals for those who have not had the chance to experience them 
directly. The precision and the attention to details  that characterizes the descriptions of events in the portal 
www.assoocina.it  is felt to be necessary because those descriptions will become part of the cultural background 
of young immigrants or born in Italy. It is understandable that those who write about Associna you need to 
rebuild and imagine what happens in the streets and homes in China on feast days, even to understand the strong 
attachment that their countrymen may feel toward those customs. Probably by even a superficial knowledge of 
these cultural traditions of second-generation immigrants may diminish the generational and cultural gap that 
separates them from their parents and try to savor, even with the story and the images, the atmosphere and the 
habits to which fathers and mothers exhibit melancholy. The authors who have put these interventions on the site 
have accompanied the texts with images that bring very effective real places or fanciful elements with which the 
young second-generation immigrants have never had to do either directly or, if not, whose contact is happened a 
long time before turning into distant memory, more and more nebulous. Internet helps to fill a void and to share 
words and stories, images and visual elements suitable to rebuild something that you are not able to experience it 
firsthand. The measures collected in the portal www.associna.it not only affect the reconstruction of everything 
that is considered traditional but also cultural events and anniversaries that can touch up close and daily Chinese 
youth in Italy, for example: the celebrations in various cities of Italy on the occasion of Chinese New Year of 
2011. In a post signed with two initials, a user describes the Chinese New Year along an ideal trip to China to 
discover the customs and practices that the children of immigrants have  never lived in the first person, but they 
definitely some notions thanks to the reports of family members. It emerges that a party or an typical event  
Chinese traits can take new and original in the land of welcome and that the same situation is experienced 
differently by parents and children. 
The topics in the portal are not unique to the field of history and culture, but also the contemporary. In the post 
below (almost a chronicle/story) a user woman who signed Shaoyan highlights what traits of change can take 
Chinese traditions, such as marriage, in the context of the host society: 
«No gifts but money. And the bride toasts with everyone. Voices, music, dragees, fireworks. We are in Via 
Giannone in Milan, in front of a Chinese restaurant in Chinatown. In a Sunday covered with clouds a couple of 
young Chinese decided to pray to the heavens and the earth. Which, in the Chinese tradition, it means marry». 
From the distant past, focusing on the symbolism, of literary and mythological figures and legends, handed down 
the path of identity of young immigrants led to the discovery of the traditional Chinese holidays and customs to 
changes that may be in the contexts of migration. If the glimpses of the past and of ancient Chinese cultural 
elements typically may appear frosty unknown to the boys, everything about the contemporary experience of 
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migration appears to be very close and heard. The children of Chinese immigrants in Italy can speak in the first 
person begin to feel like your memory and identity, not just the result of a meticulous reconstruction and 
imagination. The stories that young second-generation Chinese publish on the portal are also experiences in the 
first person by those who have taken the path of migration, in which many children of immigrants can identify 
with. For example, Shaoyan writes: 
«The dream of the Chinese is to become Lao Ban. Lao Ban means "to be masters." It 's important owning a 
business,  even if small. I tell you three stories from the triangle Brescia-Bergamo-Milan. It 's the dream of all 
Chinese people to be called Lao Ban (masters). Owners of restaurants, shops, hawker stalls of clothing and 
various chinoiserie. And the Lao Ban in Italy increased, moving from side to side to increase the turnover and 
win an indispensable economic stability». 
The glimpse of this is offered in the site also touches issues that affect the daily lives of Chinese young people, 
often in contact with uncomfortable questions or situations of confrontation between the original and the 
indigenous community. For example, there are debates about the importance of the attribution of a name in China 
(in order to give an analytical tool to those which are asked the meaning of his name in the host society); 
discussions and exchanges of views on articles published on the major Italian newspapers, such as occurs on the 
doubts related to the burial of corpses in Chinese culture or the fact that Chinese young people in Italy are spies 
for the Chinese government. Are ways to give answers to prejudices and stereotypes that often characterize the 
relationship between the Chinese community and the Italian and immigrant youth may hear directly weigh on 
their shoulders in the contexts of daily socialization. 
The comparison between the two worlds may also include simple comparisons between different light on issues 
habits of life of the society of origin and the host. The discussion can also be imprinted on the ways in which the 
media (web, television, newspapers, advertising, radio) talk about the Chinese world. Often the messages 
conveyed can be captured in different ways according to the interlocutors and what the eyes of an Italian can 
arouse curiosity or irony, can be perceived as offensive or stereotyped by an immigrant. In addition to the session 
that contains articles published by users, the portal provides young people with different opportunities for 
discussion and venting, as well as a valuable tool for mutual aid. Those registered to Associna can communicate 
via chat and participate in forums that touch on various themes: Italian news, sports events, issues related to 
integration in the host society, international politics, issues of study, work, relationships. The relationship 
between the users of the portal can cross the boundaries between virtual and real communities, thanks to 
numerous opportunities to meet the association gives life. There have been two meetings in Prato, are organized 
football tournaments, meetings dedicated to the cinema, mixed groups of conversation, during which events to 
exchange views about the political world and the issues that are common to the second-generation immigrants. 
And 'interesting is the ability for users to converse in Chinese section of the portal "Chatting in Chinese!", “Let's 
talk in Chinese! ". Not to lose confidence with the language of origin, which, over time, is likely to be stifled by 
the gradual familiarity that children acquire the Italian. 
Shared memory and built by the children of Chinese immigrants appears to be a new reality, not due to any 
alleged criterion of objectivity of interpretation, nor purely cultural canons in Chinese or Italian. The site analysis 
has allowed us to bring out the desire of the boys to share culture and experience, re-weave, thanks to the 
contribution of so many people feel similar to his own experiences, the plot of a past that migration is not allowed 
to know directly. The tradition handed down to second-generation Chinese immigrants, it becomes a tradition 
developed, not received, the positive counterpart of this lack is that, in search of the roots, the role of young 
people is more active, you can implement with non-traditional means such as the Internet and virtual 
communities. 
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The role that the web has to creating the identity handed down does not replace that of the people of flesh and 
blood (parents, grandparents, aunts, uncles), real possible transmitters of knowledge and experiences. The portal 
is a cultural offer that is at the same time, searching for the roots and the design of the future for young second-
generation immigrants. With the web, you create an imagined community and diasporic, a bridge between past 
and present, between Chinese and Italian companies, including the world of adults and one of the youngest. The 
identity handed down is not something static, absorbed in a passive way: it is a continuous process of research 
and selection of cultural consumption, construction and interpretation 
The migration process has strong repercussions on the balance and stability of the society of emigration and the 
host community, especially the family and the individual. The breakup of the landmarks of cultural and social 
turns out to be even more pronounced in the case of a teenager who immigrated as a child or who are foreign 
born. In the new context of the family emigrated to life seems to no longer be able to provide its members with a 
valid support in coping with the difficult integration into host communities. Each original shall develop a strategy 
to overcome these shortcomings, with results that vary from subject to subject, difficult to define. 
In the contemporary world the impact of the means of mass communication, especially the web, has a strong 
effect on how young people create (and change process) to the tradition and identity. Looking at the site yields a 
conception of identity absolutely no statuary, no fixed or sent by osmosis. The reality that surrounds each 
individual is subject to forces that change, it is not possible to give a universal definition of identity, nor think 
that will be built in the same way in different situations. We must recognize the power of change that 
characterizes the phenomenon of identity. In the face of today's dynamic, it makes no sense to talk about 
definitions of ethnicity, nation, culture or community. You must bring the original elaborations that individuals 
develop in different contexts depending on the variety of situations, thanks to the action of the imagination. In the 
example that is shown emerges one of many possibilities through which second-generation immigrants, through a 
medium of mass communication (internet) try to create a tradition that is not only passed, but created by them 
stess, and an identity that takes on the traits of a real active process. This, however, is not a substitute cultural 
ties, social and relational, which are woven into the daily reality: it is a significant part. 
 
3.Websites born multi-ethnic and managed by the second generations 
In the collected interviews the witnesses contacted for research have referred many examples of websites that are 
born multi-ethnic and that are managed by the second generations of boys and girls or children of immigrant 
families. In Italy, the experience very significant (now closed for lack of funds) is that of Crossing Tv 
(www.crossingtv.it) a web tv designed by a team composed of intercultural boys aged between sixteen and 
twenty five years. The experience started in February 2008 in Bologna (with funding from the Ministry of Social 
Solidarity of the Italian Gouvernement) and ended in 2012. The communicative intent of Crossing Tv was to give 
visibility and voice to teenagers and young people who are not represented by the mainstream media, trying to 
undermine the prejudices and counteract the stereotypes that young people see themselves and suffer daily. 
Through this medium communication, the boys try to act to build new images of young children of immigrants to 
understand and comply with all the differences in each person, a sort of Yalla Italia the web. Then, Internet is a 
tool used by the second generations, in that it gives the possibility to obtain (in addition to providing) information 
in a more democratic thanks to its characteristics of an interactive medium. Several young people can have their 
own blogs and use social networks with the intent to express themselves freely and seek alternative opportunities 
to exchange ideas. They also represent an instrument of solidarity and sharing since, as said Stella, a young 
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second-generation: «networks do not make you feel lonely, I'll just say that there are people that have the same 
trouble, that's when you feel more optimistic and see things from another point of view, often for the better. 
Through dialogue, the exchange of ideas, everything becomes a little lighter.» 
 
3.1 About Muslim word 
 
Over the last few years, were born several internet sites with the intention of giving space to questions about 
various issues concerning the Muslim world;  an example can be given by www.islamonline.it  that caters to 
Muslims and Muslim Italian Italian speakers living in Italy or have Italy as an important reference and is a tool of 
information, analysis utilities. It is a online magazine through which we discuss marriage, sex, use of the beauty 
products halal (permitted) haram (forbidden), they share recipes religious songs. It is "sites that help to present 
Islam in a more clear and concrete, away from the deformation produced by the media or fanatical 
interpretations, which are far away from the essence of faith .. Internet is seen as an area in which every citizen is 
well received, is perceived as a space that transcends national borders by being «above the parties and becoming 
accessible to all. By islam-online other sites You can express their views freely, feeding processes of criticism 
and self-criticism: «The communication of self is not real but it is mostly virtual and my peers Moroccans have 
well understood and have started their silent revolution precisely this way. So it is true, no one is a prophet in his 
homeland, but we are all prophets on the internet». 
Internet makes it possible to bring together the various Islamic communities scattered throughout the West, so 
they were born Palestian initiatives such as the Youth Network www.palyouth.org, a site designed to allow 
communication between of Palestinian origin, aged between 18 and 35 years old, living in different parts of the 
world. The aim is to build a town that is not in order to keep alive the stories that the G2 have heard the voices of 
their grandparents and increase awareness of themselves trying to stay together regardless of language, culture, 
religion residence. It is 'necessary for us, and not second-generation youth, go on the pitch we strive to create an 
alternative system to that of barriers and boundaries. We begin to feel ourselves members a people without a 
land, a land of many peoples. It is at that point, we will be able to fly on every border. 
Other interesting experiences born thanks to the use of internet you can find on the site and the network 
Altmuslim www.altmuslim.com Cedar www.altmuslim.com. Through the first trying to "influence, producing 
information, three areas of interest the traditional media and the government the mainstream Islamic 
organizations. This website arises intent of politically motivated showing sensitivity towards the issues of 
contemporary forms of the Cedar network has social objectives: to propose the development of "European 
Muslims model" sustaining promoting their visibility, wants to be a network of interchange intellectual and 
professional . 
Another interesting initiative proposed by the Cedar is the Emwi www.cedaremwi.com (European Muslim 
Women of Influence), time to honor and reward European Muslim women, giving them a positive image for their 
capacity to play "a vital role in a wide range that includes the spheres cultural, economic, professional and social. 
 
3.2.  Toward the cultures of Eastern Europe 
 
Equally interesting in terms of training and cultural exchange sites are centered themes go cultures of the 
countries of Eastern Europe, aimed at users undifferentiated. The landscape is vast. They are sites monographs on 
individual artists in the country of origin: an example is the site designed and maintained by Sabrina Arpini  
about the artistic life of Gheorghe Iancu, star of the ballet, as a tribute to the great artist. The site is setup properly 
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cultural/encyclopedic (http://www.gheorghe-iancu.com) contains all the information in a detailed and 
comprehensive career past and present G. Iancu. 
There are also sites with a broader offering current topics, debates and opportunities. In this second category 
belongs the site of the 'Observatory Balkans and the Caucasus (OBC), a project of the Foundation Peace Bell in 
the middle between an electronic medium, a study center a service center that explores the social and political 
transformations in the south-east Europe, Turkey and the Caucasus. The Observatory website Balkans the 
Caucasus, http://www.balcanicaucaso.org, exploits the potential of multimedia, using open source technology 
and is present on the main social networks. 
It includes a very wide range social and cultural issues: environment, gangs, human rights, economy, European 
Union, media, migration, politics, civil society, governance, customs, tourism and travel, peace, conflict, justice, 
art and culture, news, religions. Through the interaction between a working group with headquarters in Rovereto 
(Trento province) and a network of correspondents and collaborators over forty local produces and provides 
information and analysis that are posted on the web. The portal Observatory weaves information, research and 
stimulation of international cooperation, is visited by over a hundred thousand readers per month teachers and 
researchers journalists, students diplomats and officials of local authorities, regional and national policy makers 
and volunteers and professionals international solidarity and economic operators; citizens of diasporas in South-
east Europe and the Caucasus tourist, travelers and visitors. 
Another significant site as an example of supply and consumption of cultural products was carried out by the 
Centro Culturale Italo-Romanian Dacia by the Association of Milan and Livorno, a bilingual portal, which seeks 
to raise awareness of the cultural values of Romanians in Italy, highlighting also, as much as possible, cultural 
relations existed between Italy and Romania through time. The portal, http://www.culturaromena.it, was the 
brainchild a group of young students, researchers, professors, men and women of culture, Italian and Romanian, 
engaged in cultural and artistic research and some Romanian journalists that for several years living in Italy to be 
a medium of intercultural communication between the Romanian community living in Italy and the Italian, 
through literature, art, theater, music, etc. .. 
The curators www.culturaromena.it in an attempt to bring the portal as a small mirror of Romanian culture in 
Italy as a diffuser its values in the world, following the meetings of major cultural Romanian and activate 
dialogue with the most important personalities who have for many years held a rich activity in this area in Italy. 
The portal supports and promotes in its pages groups, associations, institutions that operate in the 'sphere of 
culture. It is 'a project open and evolving with these subject areas History (to know the elements of Romanian 
history and cultural relations Romania through time) Publications (to present the books written by Romanian 
authors, or relate to Romania , written by Italian authors) 
Events (to present cultural events, conferences, debates, organizing exhibitions, book presentations etc.). 
Spirituality (to acquaint readers with some spiritual values of the Romanian Orthodox Church) Articles and 
studies (to present the studies and articles that dealing with items of common interest, cultural interference 
Romanian) personality (to raise awareness of important personalities of Romanian culture history) Community 
(to present the personality Romanian living in Italy know even more, their artistic activity) photo and video 
galleries covering various cultural events. 
There is another important site that is worth mentioning for knowledge of Romanian culture 
http://firiweb.wordpress.com, the site of the Forum of Romanian intellectuals of Italy (FIRI) who was born at the 
beginning of November 2007. The main purpose of FIRI is to conduct and promote activities to foster 
intercultural dialogue, understanding, mutual respect and friendship between individuals, communities and 
peoples. 
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The supply and consumption of cultural products through the web seems to be a way to promote encourage the 
young people who live migration the development of an attitude of dual membership, which can enable them to 
overcome the positive task of constructing one's own identity. Thanks also to the possibility of cultural training 
these guys could be introduced into the host society while remaining true to themselves, keeping that part of 
himself that refers to another culture. Even cultural consumption through the web should facilitate the integration, 
understanding it as the outcome of the choice of keeping their origins along with an opening towards the new 
construction. 
Analyze the cultural offerings found on websites used as a benchmark allows you to guess the young Italian 
immigrants in the development of a sort of dual ethnicity, through which those who habitually frequents these 
sites feel they belong both worlds reference: the company host community and the society of origin. This small 
window of opportunity that opened on cultural consumption conveyed through the web should be useful to 
teachers and educators to fortify the point of view of intercultural pedagogy, that is able to harmonize the values 
and recognize the positives and negatives of both the other's sphere of influence, while maintaining the overall 
balance of the alternating biculturalism that allows you to move freely from one culture to another, from time to 
time responding to requests from different stakeholders and different situations. 
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